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Abstract

This research aims to evaluate the effectiveness of digital communication in public
health campaigns. Using digital analytics tools, this evaluation focuses on
understanding the reception of health messages by audiences and the behavioural
changes that occur as a result. The review in this study used the literature method. The
results showed that continuous analysis and strategy adjustments based on the
evaluation can improve the efficiency and impact of digital health campaigns. The
conclusion of this study confirms the importance of thorough evaluation to ensure that
health messages are not only well delivered, but also able to positively change people's
behaviour, ultimately contributing to the overall improvement of people's well-being
and health.
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Introduction

In today's digital age, information and communication technology has rapidly
evolved and transformed many aspects of human life, including health. Digital
communication, through social media, websites, health apps and other online
platforms, has become an important tool in disseminating health information to the
public (Goldsmith & Kokolakakis, 2021) . Public health campaigns that used to be
conducted traditionally such as through print media and direct counselling, are now
increasingly being conducted through digital media.

Communication plays a key role in public health campaigns as it is the primary
means of delivering accurate, clear and easily understood information to a wide range
of community groups. Through effective communication, important health messages
can be disseminated widely and quickly, educating the public on health risks, disease
prevention, and promotion of healthy behaviours. Communication also serves to
increase public awareness and knowledge of health issues that may have previously
been poorly understood or ignored (Rotanova ., 2021)

In addition, effective communication builds trust between health campaign
organisers, such as governments and health organisations, and the public. This trust is
essential for people to accept and follow health recommendations. Transparent,
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consistent, and evidence-based communication helps reduce public uncertainty and
doubt about health information (Teo et al, 2024) . In addition, interactive
communication that involves two-way dialogue also allows for feedback from the
public, so that campaign organisers can tailor their strategies and messages according
to the specific needs and conditions of the audience (Daga et al., 2024) .

Digital communication offers various advantages, including a wide reach,
relatively lower costs, and the ability to deliver messages quickly and interactively. In
addition, digital platforms allow for personalisation of messages that can be tailored to
the needs and characteristics of the target audience. However, despite its potential, the
effectiveness of health campaigns through digital communication still needs to be
thoroughly evaluated (Goldsmith & Kokolakakis ., 2021)

Several studies have indicated challenges in digital communication, such as
privacy concerns, trust in information sources, and people's level of digital literacy.
People's ability to understand and interpret health information delivered through digital
media also varies, depending on factors such as age, education, and access to
technology (Ventura et al., 2022).

In addition, there is a concern that health information disseminated through
digital platforms is often mixed with misinformation or hoaxes that can jeopardise
public health. Therefore, it is important to evaluate how digital communication is
received and understood by the public and how much it affects health behaviour
change.

Thus, further research is needed to measure the effectiveness of digital
communication in public health campaigns. This evaluation will help in designing more
effective, accurate and reliable communication strategies, thereby improving the
overall health and well-being of the community.

Research Methods

The study in this research uses the literature method, which is a research
approach that involves the systematic collection, evaluation, and analysis of existing
literature on a particular topic. This process includes the identification of relevant
sources, such as books, scientific articles, theses, and research reports, as well as the
synthesis of information found to provide a thorough and critical view of the issue under
study (Hidayat, 2009) ; (Afiyanti, 2008) . The purpose of this method is to summarise
existing knowledge, identify research gaps, and establish a strong theoretical basis for
further study. Literature research is often used as the first step in scientific research,
helping researchers understand the context and latest developments in the field they
are researching, as well as guiding the design of empirical research to be conducted
(Syahrizal & Jailani, 2023) .
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Results and Discussion
The Effectiveness of Digital Communication in Raising Awareness and Behaviour
Change Among the Public

Digital communication has become a very effective tool in raising awareness
among the public, especially in this era of rapidly evolving information technology. With
the internet and various social media platforms, health information and otherimportant
messages can be disseminated widely and quickly to a larger audience. Engaging and
accessible content, such as educational videos, infographics and online articles, help
people get relevant and accurate information without having to go through
complicated processes. Digital communication allows people to stay informed about
current health issues, government policies, and preventive measures that need to be
taken (Dwyer, 2024).

In addition to expanding the reach of information, digital communication has
also been proven effective in changing people's behaviour. Health campaigns run
through digital platforms often involve interactive strategies, such as Q&A sessions,
webinars, and mobile apps that provide health tips and behaviour tracking (Cook, 2020)
. These interactive features not only present information, but also encourage active
participation from users, which strengthens understanding and acceptance of the
message. The use of gamification in health apps, for example, makes the process of
learning and behaviour change more engaging and fun, ultimately increasing the
effectiveness of health messages (Quinn et al., 2023).

Furthermore, digital communication enables personalisation of health messages
according to the specific needs of each individual or community group. By leveraging
data and analytics, health campaign organisers can identify precise audience
segmentation and target messages according to users' demographic characteristics,
preferences and behaviours. These personalised messages tend to be more relevant
and influential, as audiences feel that their needs and concerns are understood and
accommodated. This increases the chances of success in driving the desired behaviour
change (Lange, 2022).

Digital communication also plays an important role in facilitating social support
and experience sharing between individuals. Social media and online forums provide a
platform for people to discuss, support each other, and share their experiences and
strategies in leading a healthy lifestyle. This social support is important as it can provide
additional motivation and build a sense of community that can strengthen individuals'
resolve to change their behaviour. The presence of influencers or public figures on social
media who promote healthy lifestyles can also serve as positive examples and
inspiration for their followers (Koinig & Diehl, 2021) .

However, it is important to note that the success of digital communication in
raising awareness and behaviour change also largely depends on the quality and
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accuracy of the information disseminated. The spread of fake news or misinformation
through digital platforms can potentially undermine public health efforts and cause
confusion and distrust (Suryani, 2024) . Therefore, verification of information,
cooperation with credible sources, and good digital literacy among the public are crucial
factors in ensuring the effectiveness of digital communication. Ultimately, digital
communication can be a very powerful tool in promoting public health if used wisely
and responsibly.

Factors Influencing the Success of Digital Health Campaigns

The success of a digital health campaign is greatly influenced by various factors
that support and optimise its delivery to the target audience. One important factor is
the selection of the right platform. The digital platform used must be relevant to the
target audience, be it social media, website, or health app. For example, campaigns
aimed at the younger generation may be more effective if they use social media such as
Instagram or TikTok, while campaigns aimed at professionals can utilise LinkedIn or
specialised forums (Vogt et al., 2022).

Content quality also plays a crucial role in the success of a digital health
campaign. Content that is informative, accurate, and engaging will be more easily
accepted and responded to positively by the audience. The use of multimedia such as
videos, infographics, and animations can make the delivery of messages more
interesting and easy to understand. In addition, ensuring the content is updated
regularly is also important to keep the information relevant and trustworthy (Kaur &
Sharma, 2022).

Audience interaction and engagement is another aspect that should not be
overlooked. Successful campaigns usually involve two-way communication between
the organisers and the audience. Features such as comments, Q&A, surveys, or even
webinars can increase audience engagement in the campaign. This not only builds a
closer relationship with the community, but also provides an opportunity to obtain
feedback that can be used to refine and develop future campaign strategies (Pandey &
Chandra, 2023).

Finally, evaluation and monitoring are important factors to assess the success of
a digital health campaign. The use of digital analytics tools to track campaign
performance, such as number of clicks, engagement rates, and social sentiment, can
provide valuable insights. This data can be used to assess the effectiveness of different
aspects of the campaign and make necessary adjustments to achieve the desired goals
(Shurayyan, 2023) . With constant evaluation, digital health campaigns can be optimised
to deliver greater impact.

The Most Effective Digital Communication Strategy
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The most effective digital communication strategies require a planned and
structured approach, utilising existing digital technologies and tools to optimally reach
and engage with target audiences. One strategy that has proven effective is relevant,
high-quality content. This content should add value to the audience, be it in the form of
information, entertainment or solutions to their problems. Understanding the needs
and preferences of the audience is key to producing content that hits the mark (Palmer,
2022).

Personalisation is also a highly effective strategy in digital communications.
Using data and analytics, companies can tailor messages and content according to
individual audience characteristics and behaviours. Email marketing, for example, can
be optimised by sending tailored messages based on a user's interaction history,
increasing the likelihood that the message will be read and responded to.
Personalisation increases message relevance and builds stronger relationships with
audiences (Guttman et al., 2021) .

The utilisation of social media is no less important in a digital communication
strategy. Social media platforms such as Facebook, Instagram, Twitter, and LinkedIn
allow for direct, real-time interaction with audiences. Using the right social media
strategy, such as posting content consistently, interacting with followers, using relevant
hashtags, and utilising paid advertising features, can increase the visibility and reach of
the message (Maroto-Gonzdlez & Herndndez, 2024) .

Visual content such as images, videos, and infographics also have a great impact
in digital communication. Visual content is usually more engaging and easy to digest
compared to long texts, making it more effective in grabbing the audience's attention.
Live streaming and videos are two very effective forms of visual content to show
authenticity and give a human face to the brand. In addition, informative infographics
can simplify complex information and make it easier to understand (Potts & Henderson,
2021).

Finally, analysing and monitoring campaign performance is crucial in a digital
communications strategy. By using analytics tools such as Google Analytics, Facebook
Insights, or other tools, companies can track the success of their campaigns in real-time.
The data obtained from these analytics tools can be used to detect trends, understand
user behaviour, and measure the effectiveness of each communication channel. With
constant evaluation and adjustment, digital communication strategies can be optimised
to achieve the desired results.

Conclusion

Evaluating the effectiveness of digital communications in public health
campaigns is a crucial step to ensure that health messages reach the right audience and
bring about the expected behavioural change. By utilising various digital analytics tools,
campaign managers can gain valuable insights into how well their messages are
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received and acted upon by the public. This data helps in understanding the patterns of
message reception and actions taken by the audience, allowing for dynamic
customisation of strategies.

Evaluation results are not only used to measure the success of the campaign
quantitatively, such as the number of views, clicks, or interactions, but also qualitatively,
i.e. the audience's understanding of the health messages and the changes in attitudes
and behaviours that occur. Case studies and direct feedback from the community can
provide a more in-depth picture of the impact of the campaign. The effectiveness of
communication can be assessed by the increase in audience understanding and health
knowledge, acceptance of health messages, and adoption of recommended healthy
behaviours.

By taking steps to continuously evaluate and adjust strategies based on analysed
results, public health campaigns can be more efficient and effective. Not only does this
help optimise the use of resources, but it also ensures that important health messages
are reaching and positively changing audience behaviour. Ultimately, effective
evaluation of digital communication campaigns in public health contributes to the
overall improvement of people's well-being and health.
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