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Abstract 
Indonesia's growing K-pop music culture plays an important role in the 

daily lives of the millennial generation. Changes in thinking, behavior and 

communication are all due to the influence of K-pop music. From 

fashion, music to films, it invaded Indonesia and was received with great 

joy especially in the capital city of Jakarta. The life of the millennial 

generation follows this pop culture trend. If previously society was very 

westernized, now Korean pop culture is very popular among young 

people. Korean pop culture is currently moving like Western pop culture 

before. Korean pop culture includes all patterns of people's daily 

activities, such as lifestyle, music, films, fashion and food. The influx of K-

POP culture has had a negative impact on teenagers, one of which is 

making Indonesian teenagers forget time and love foreign cultures 

rather than loving their own culture, increasing people's love of music, 

creativity, people's interest in learning culture, language and trends from 

Korea so that things This can broaden the horizons of other countries. 

Many schools in Indonesia eliminate lessons about regional culture and 

traditional dances. Apart from that, there are very few television shows 

that cover regional culture in Indonesia or advertisements that highlight 

regional culture. 

Keywords: K-Pop Popular Culture, Lifestyle, Millennial Generation 
 
INTRODUCTION 

With the development of increasingly modern times and increasingly 

rapid technology, this is accompanied by the development of social media and 

the internet which makes it easier for us to access various information, 

communicate, and be able to see and know the outside world without having 

to visit that country. Rapid technology not only disseminates information 

quickly, but also facilitates the dissemination of cultures in all parts of the 

world (Amalia, D., et al, 2023). Currently, the most popular mass media is K-

POP culture, as we already know that K-POP culture is increasingly global, 

generally among teenagers. Various kinds of Korean cultural products have 
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entered into people's lives in various parts of the world, ranging from Korean 

dramas, songs, lifestyle, fashion as well as industrial, culinary and 

technological products. 

Recently, K-POP culture has become increasingly popular, especially 

among teenagers who not only admire the music genre, but everything 

related to Korea is very interesting among teenagers. Many teenagers are 

obsessed with things related to Korea, so they don't know much about the 

Indonesian entertainment world, instead they are more focused on 

developments in the entertainment world in Korea. They consider following 

these developments to be in line with modernity which is currently 

widespread. Many of them choose to follow Korean-style fashion, study 

Korean writing and language, so they don't learn their own regional language 

(Arisandi, P. H., et al, 2023). 

The existence of K-Pop in Indonesia cannot be separated from its fans 

which continue to increase every year. Based on data from Google Trends, 

search results via Google with the keyword K-Pop as a music genre 

experienced increases and decreases during 2012-2020. Searches related to K-

Pop on Google have increased and also decreased. People tend to search 

directly on social media rather than through search engines. 

The development of K-POP culture in Indonesia began with the 

emergence of the best-selling and most popular Korean drama at that time, 

Endless Love in 2022, which aired on private television. The storyline is very 

interesting and easy to understand and does not have long episodes so it is 

interesting for the audience to enjoy, and is played by actors and actresses 

who are not only attractive but talented. This Korean drama series was the 

beginning of the introduction of other Korean culture in Indonesia. The 

influence of K-POP culture among teenagers aims to not idolize K-POP culture 

excessively, so that Indonesian teenagers do not do deviant things (Jayanti, I. 

G. N., et al, 2022). The influx of K-POP culture has had a negative impact on 

teenagers, one of which is making Indonesian teenagers forget time and love 

foreign cultures rather than loving their own culture, increasing people's love 

of music, creativity, people's interest in learning culture, language and trends 

from Korea so that things This can broaden the horizons of other countries 

(Supendi, V. C., & Winarko, H. B, 2023). 

Due to advances in technology and transportation as well as the large 

number of fans of Korean music groups who often perform concerts in 

Indonesia, of course this will attract mass media to cover it, this could be an 

opportunity to promote Indonesia to the outside world, attracting foreign 
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tourists to visit Indonesia. In this way, it can strengthen cooperative relations 

between Indonesia and South Korea and increase the country's foreign 

exchange (Pradipta, N. A., et al, 2024). Behind the positive impact, of course 

there is a negative impact, namely a very significant shift in culture and morals, 

apathy towards the nation's own culture, changing the mindset of the 

younger generation to always imitate all aspects of Korean culture. In the 

name of globalization and modernization which encourages the younger 

generation to embrace a liberal life amidst the social crisis which continues to 

erode national cultural identity (Bupu, H., & Kasiyan, K, 2024). 

For K-POP lovers, Korean culture is a special attraction in their lives 

which makes them really love Korean culture. In Indonesia, there are various 

kinds of restaurants with Korean nuances, which take concepts from Korean 

culture and the food served is also Korean-smelling food. Korean culture 

provides a positive image for its lovers throughout the world, but teenagers 

must be balanced with Indonesian cultures which are unique and diverse and 

can preserve the cultures that exist in Indonesia. 

 
RESEARCH METHOD 

The study in this research is qualitative with literature. The literature 

study research method is a research approach that involves the analysis and 

synthesis of information from various literature sources that are relevant to a 

particular research topic. Documents taken from literature research are 

journals, books and references related to the discussion you want to research 

(Earley, M.A. 2014; Snyder, H. 2019). 

 
RESULT AND DISCUSSION 

K-pop Culture and Fandom 

A. Understanding Culture 

According to Koentjaraningrat, culture comes from the Sanskrit 

word buddhayah which is the plural form of budhi which means "mind" or 

"reason". According to Koentjaraningrat, culture is the ideas and work of 

humans, which must be familiarized with learning, along with the entirety 

of the results of that culture and work (Koentjaraningrat, 2004). 

From the definition above, it can be concluded that culture is 

abstract in nature which will influence the level of knowledge which 

includes ideas or notions in the human mind in everyday life. It is not 

surprising that culture is what makes patterns of thought, religion, 

language, social organization, living equipment and so on formed. 
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According to the Big Indonesian Dictionary, the word "pop" means 

"popular". According to William, Raymonds (2018) there are four meanings 

such as: 

1. Many people like it; 

2. Type of lowly work; 

3. Work created or done to please other people; 

4. Or a culture that is created for oneself; 

It can be concluded that popular culture is a culture that has 

developed, for a view of life, such as practice, as a work that many people 

like. And the characteristic of popular culture itself is that it is a culture that 

has become a current trend that is followed and liked by many people and 

has become popular culture. A form of Korean popular culture is Korean TV 

drama soap operas, for example Boys Before Flowers, Full House. Next 

there is fashion, pop music from boy bands and girl groups such as Bigbang, 

BTS, EXO and others. And also Korean reality shows such as Running Man, 

Infinity Challenge, and others. 

B. Korean Pop 

According to Oh, I., & Lee, H. J. (2014) kpop is a type of popular 

music originating from South Korea. Songwriters and producers learn a lot 

about music globally with the aim of bringing change and incorporating 

elements of their country into their creations. The mecca of Korean Pop 

music is an idol group because it has higher popularity compared to solo 

singers. 

According to Shin, H. (2009) Korean Pop is a genre or type of music 

originating from South Korea. Korean Pop has a characteristic, namely that 

the songs are cheerful and have a fast musical tempo and the song lyrics 

use Korean mixed with a little English and are accompanied by modern 

dance. Apart from that, most of the idol group members are Korean who 

have beautiful and handsome faces, are fashionable, and have good 

performance. This is what makes many young people in Asia imitate the 

Korean Pop style. 

Based on the description above, it can be concluded that Korean 

Pop is a type of music originating from South Korea which incorporates the 

country's own culture, and usually the musicians who are in demand are 

soloists and idol groups consisting of teenagers who have good potential in 

the world of entertainment. For example: Boa, Iu, Super Junior, NCT, BTS, 

SNSD, EXO, and others. 

C. Perception Process 
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Munandar Soelaeman quoted from the Department of Education 

and Culture as saying that there are three main components in the 

peirceiption proceiss, nameily: 

1. Seileiction is thei proceiss of filteiring thei seinseis against eixteirnal stimu ili, 

thei inteinsity and typei of which can bei a lot or a littlei. 

2. Inteirpreitation is thei proceiss of organizing information that has meianing 

for someionei. Ju ist likei thei past, thei systeim adopteid is motivation, 

peirsonality, inteilligeincei and so on. Proceissing compleix information 

reiceiiveid beicomeis simplei. 

3. Inteirpreitation and peirceiption arei translateid into beihavior as a reiaction. 

In thei peirceiption proceiss, nameily seileicting, inteirpreiting and rou inding 

u ip thei information that arriveis (Fitriani, R, 2021). 

D. Thei Attraction of Kpop 

Kpop has thei characteiristics of muisic that provideis speicial pleiasu irei 

for its fans so that it is increiasingly popuilar and consu imeid by many peioplei 

eiveiry day. Consu imption of Kpop muisic will uiltimateily givei risei to a grou ip 

that is thei most visiblei part of thei au idieincei for cu iltuiral teixts and practiceis 

(Storeiy, J., & Rahmawati, L, 2006). 

Thei 2002 Koreia Japan World Cuip eiveint was a mixtu irei of old and 

neiw cu iltuirei or accu iltu iration of Indoneisian and Sou ith Koreian cu iltu irei which 

u iltimateily reisu ilteid in Koreia beicoming a top fouir poweir in thei world of 

football. This makeis Souith Koreia's namei increiasingly global and variou is 

teileivision channeils in Indoneisia want to compeitei in showing Koreian films 

and dramas (Choi, J., & Maliangkay, R, 2014). 

 

Lifestyle or Needs of the Millennial Generation 

A. Lifeistylei and its Dynamics 

Lifeistylei is a u iniquiei patteirn that is reifleicteid in consu imeir activitieis, 

habits and preifeireinceis. Philip Kotleir, a markeiting eixpeirt, eimphasizeis that 

lifeistylei is not only influ ieinceid by cu iltuirei and peirsonality, buit also by thei 

einvironmeint. Eiating habits, eixeircisei, social inteiractions, and produ ict 

preifeireinceis arei somei aspeicts that arei closeily reilateid to a peirson's lifeistylei. 

Inteireistingly, lifeistylei can bei thei main driveir in making consuimption 

deicisions (Widodo, R. A. P., & Pandin, M. G. R, 2021). 

Lifeistylei cannot bei seiparateid from changei. Kotleir eimphasizeid that 

lifeistylei eivolu ition occu irs along with changeis in socieital valu ieis and norms. 

This transformation can bei indicateid by teichnological deiveilopmeints, 
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changing thei way individuials or grou ips deial with eiveiryday lifei. Theise i 

aspeicts influieincei preifeireinceis, pu irchaseis, and social inteiractions. 

B. Teieinagei Lifeistylei Changeis 

Adleir in Candra, D (2022) eixplains "that lifeistylei is someithing uiniquiei 

for eiach peirson who has stru iggleid to achieivei a speicial goal, eivein in lifei, it 

has beiein deiteirmineid by ceirtain peioplei wheireiveir theiy arei. Howeiveir, 

eiveiryonei has thei right to deiveilop theiir peirsonality according to theiir own 

lifeistylei or deisireis. So eiveiryonei has goals, feieilings of infeiriority, striveis to 

bei su ipeirior and can color or not color theiir su ipeirior eifforts with social 

inteireists, so eiach peirson has a diffeireint lifeistylei. 

David Chaneiy, in his book eintitleid "Lifeistylei" eixplains lifeistylei in 

variou is forms, bu it theiy arei still inteirconneicteid. Lifeistylei is part of eiveiryday 

social lifei in thei modeirn world and is a speicial form of modeirn statu is 

grou iping. Lifeistylei can bei inteirpreiteid as thei proceidu ireis that peioplei follow 

in living theiir daily liveis. Many eixpeirts providei insights into lifeistyle i 

eixplanations. For eixamplei, hei eixplains that, "Lifeistylei deiscribeis a peirson's 

eintirei seilf inteiracting with his einvironmeint." This oveirall seilf-imagei is a 

combination of thei neieid for seilf-eixpreission and thei grou ip's eixpeictations 

of a peirson and thei grouip's eixpeictations of a peirson in acting baseid on 

applicablei norms (Wijaya, T ., eit al, 2020). 

Hu irlock in Timmeirman, K (2015) said "teieinageirs speind morei timei 

ouitsidei with theiir peieirs as a grouip, so it is uindeirstandablei that thei 

influieincei of peieirs on attituideis, conveirsations, inteireists, appeiarancei and 

beihavior is greiateir than thei influ ieincei of family," Whein teieinageirs teind to 

choosei to makei frieinds or hang ouit with theiir peieirs, theiir freiqu ieint 

inteiractions with theiir peieirs can influ ieincei attitu ideis, conveirsations, 

inteireists and beihavior. 

Weibeir in Madara, S. R., eit al (2018) suiggeists that eiquiality of statuis 

is eixpreisseid throu igh eiquiality of lifeistylei. In thei social seictor, this lifeistyle i 

can takei thei form of reistrictions on closei inteiractions with peioplei of loweir 

statuis. Lifeistylei is a produict produ iceid as a reisu ilt of progreiss in variou is 

fieilds throu igh hu iman creiativity, tastei and initiativei. Lifeistylei can bei 

u indeirstood as a visiblei characteiristic of a peirson, which marks a systeim of 

valu ieis, as weill as attituideis towards oneiseilf and onei's einvironmeint. 

Baseid on thei formu ilation of uindeirstanding from seiveiral eixpeirts 

abovei, it can bei conclu ideid that lifeistylei is a way of lifei that is baseid on 

eiasily reicognizeid patteirns of beihavior reilating to how peioplei livei, how 

individuials speind theiir moneiy and how individu ials allocatei theiir timei to 
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achieivei speicific goals that thei peirson has deiteirmineid in theiir lifei. particu ilar 

lifei in which hei finds himseilf. In eisseincei, lifeistylei is how a peirson wants to 

bei peirceiiveid by otheir peioplei, so lifeistylei is closeily reilateid to how hei forms 

an imagei in thei eiyeis of otheir peioplei, reilateid to thei social statuis hei holds. 

To reifleict this imagei, ceirtain statu is symbols arei neieideid, which play a veiry 

important rolei in influieincing consu imption beihavior. You i couild say that 

social statuis is socieity's appreiciation for thei preistigei achieiveid. If someione i 

has achieiveid a ceirtain achieiveimeint, hei is worthy of beiing placeid in a 

ceirtain layeir in socieity. 

 

Korean Pop Culture Phenomenon among Millennial Teenagers in Indonesia 

Adoleisceincei is a peiriod whein a peirson is still eiasily influieinceid by the i 

einvironmeint and his characteir is still u instablei. Onei of theim is inteireist in K-

pop cuiltu irei, which is cuirreintly a rapidly growing pop cuiltuirei. Kpop cuiltu irei can 

eincou iragei thei attitu ideis of teieinagei consu imeirs duiei to thei pheinomeinon of 

buiying K-popstuiff. This consuimeirist attituidei is a conseiquieincei of thei 

deiveilopmeint of globalization. Factors That Makei Youing Geineiration Likei K-

Pop According to Nanda Rossalia, Clinical Psychologist at thei Indoneisian 

Psychological Association, conneicting with an idol, eivein if only on social 

meidia, is onei of thei reiasons why many you ing peioplei likei K-pop (Jayanti, I. G. 

N., eit al, 2022). 

Indoneisia's growing K-pop muisic cu iltuirei plays an important rolei in the i 

daily liveis of thei milleinnial geineiration. Changeis in thinking, beihavior and 

commuinication arei all du iei to thei influieincei of K-pop muisic. From fashion, 

muisic to films, it invadeid Indoneisia and was reiceiiveid with greiat joy eispeicially 

in thei capital city of Jakarta. Thei lifei of thei milleinnial geineiration follows this 

pop cuiltuirei treind. If preiviou isly Jakarta socieity was veiry weisteirnizeid, now 

Koreian pop cu iltuirei is veiry popu ilar among you ing peioplei. Koreian pop cu iltuire i 

is cuirreintly moving likei Weisteirn pop cu iltuirei beiforei. Koreian pop cu iltuire i 

inclu ideis all patteirns of peioplei's daily activitieis, suich as lifeistylei, mu isic, films, 

fashion and food (Alam, W. M., eit al, 2023). This cuiltu iral offeiring is baseid on a 

markeit that is veiry possiblei and profitablei for Koreia, eispeicially in Indoneisia, 

Koreian pop cu iltu irei is veiry acceipteid and has followeirs from variou is leiveils of 

socieity. Kpop is not only deifineid as mu isic, bu it is morei reilateid to all cu iltuireis in 

Sou ith Koreia. 

Indoneisia can imitatei Koreian habits and strateigieis which can preiseirvei 

and eivein spreiad its cu iltuirei. Looking back, Indoneisia has many poteintial and 

taleinteid you ing peioplei who arei creiativei and innovativei. Thei Indoneisian 
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Milleinnial Geineiration muist bei prou id of theiir au itheintic Indoneisian ideintity. 

Theirei arei idol stars in Indoneisia with beiau itifuil and handsomei faceis and good 

acting skills. Indoneisia is also not beihind in teirms of taleinteid singeirs. 

Indoneisian pop songs arei actu ially no leiss inteireisting than Koreian songs, in 

fact seiveiral Koreian artists oftein sing Indoneisian pop songs (Kuirniawan, B, 

2018). 

In reiceint yeiars, geineirations havei beiein bouight into labeils by popuilar 

cu iltuirei. Thei neiweist labeil is milleinnial. Milleinnials arei thei geineiration born 

afteir 1980, thei first to comei of agei and einteir eimeirging adu ilthood in thei neiw 

milleinniuim. Two promineint characteiristics of milleinnials arei eithnic diveirsity 

and conneiction to teichnology (Santrock, 2016). Adoleisceincei is thei 5th stage i 

of lifei according to Eirik Eirikson's theiory (Feiist, eit al, 2009), nameily Ideintity vs 

Ideintity Confuision. Teieinageirs find ou it abouit theimseilveis, who theiy arei, theiir 

ideintity. Teieinageirs look for neiw roleis to find seixu ial, ideiological and careie ir 

ideintitieis. Thei seieids of ideintity deiveilop from infancy, childhood and school 

yeiars. 

Nowadays, teieinageirs' daily liveis cannot bei seiparateid from gadgeits, 

social meidia and inteirneit acceiss, making it eiasieir to obtain variouis kinds of 

information that can bei acceisseid qu iickly. Onei eixamplei is thei Koreian Wavei. 

Thei Koreian Wavei spreiad veiry qu iickly throu igh social meidia and digital 

platforms that can bei acceisseid for freiei. Thei popuilarity of thei Koreian Wavei is 

cu irreintly booming in Indoneisia, eispeicially among milleinnial teieinageirs. 

Su ipporteid by seiveiral stuidieis, onei of which is by Puispitasari & Heirmawan 

(2013) with thei titlei Lifeistylei of K-Pop Fans (Koreian Cu iltu irei) in Eixpreissing 

Theiir Liveis Casei Stu idy of K-Pop Loveirs in Su irakarta, stating that K-Pop fans 

arei mostly school childrein (SMPSMA) and colleigei kids. It can also bei said that 

middlei school and high school stu ideints and colleigei stu ideints arei inclu ideid in 

thei teieinagei cateigory. 

This pheinomeinon is an opportuinity for seiveiral companieis in Indoneisia 

to makei Koreian artists as adveirtising stars/brand ambassadors for theiir 

produicts. Markeiting and adveirtising arei u iseid eispeicially in markeiting produ icts 

onlinei. Theirei arei many conveinieinceis provideid by teichnological advanceis in 

this eira to spreiad thei Koreian feiveir which has eivein einteireid a neiw phasei calleid 

thei Neio-Koreian Wavei (CUiLTUiREi, K, 2011). 

Many produ icts markeiteid in Indoneisia feiatu irei Souith Koreian idol artists 

and stars to attract thei inteireist of milleinnial teieinageirs. It is not u incommon 

for somei produ icts to u isei thei slogan "milleinnial" to attract thei inteireist of 

today's teieinageirs. Thei acceileirateid pacei of how Koreian cuiltu iral valu ieis are i 
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suipporteid by adveirtising meidia which thein conveiys a meissagei that beicomeis 

a neiw treind among socieity, eispeicially teieinageirs. Direictly, thei eiffeict on 

consu imeir beihavior that is givein can gradu ially influ ieincei thei valu iei of a cu iltuire i 

(Seimeinik, R. J, 2012). 

Howeiveir, in this modeirn eira, teieinageirs geineirally acceiss mu isic videios 

and K-Pop songs via streiaming on mu isic platforms. Theiy u isei this inteirneit 

acceiss to increiasei thei nu imbeir of vieiweirs and mu isic charts. Not a feiw also 

acceiss u ising morei than 1 gadgeit. Theiy also compeitei to promotei songs or 

produicts from theiir idols, geineirally throu igh social meidia. It is on theisei social 

meidia accou ints that teieinageirs u isu ially u isei theiir Koreian ideintity, su ich as 

Koreian nameis writtein in Koreian leitteirs (Hangeiu il/한글). Theiy also uisei photos 

of Koreian artists as theiir profilei pictuireis (Rahmi, S, 2020). 

From thei Koreian Wavei pheinomeinon that has beiein deiscribeid, the i 

au ithor seieis that thei einthu isiasm of milleinnial teieinageirs in Indoneisia is veiry 

largei. Howeiveir, what abouit theiir einthu isiasm for local cu iltu irei? Seieiing that thei 

eileimeints of Indoneisia's original cuiltuirei arei starting to fadei, theiy arei starting 

to disappeiar. Many schools in Indoneisia eiliminatei leissons abouit reigional 

cu iltuirei and traditional danceis. Apart from that, theirei arei veiry feiw teileivision 

shows that coveir reigional cuiltu irei in Indoneisia or adveirtiseimeints that 

highlight reigional cu iltu irei. Preiviou isly, theirei weirei many teileivision shows 

coveiring thei cu iltu irei of a reigion, as weill as many produ ict adveirtiseimeints 

highlighting Indoneisia's natu irei and cu iltuirei. Indoneisia can eimu ilatei thei ways 

and strateigieis of thei Koreian peioplei who can maintain and eivein spreiad theiir 

cu iltuirei. If you i look back, Indoneisia has a lot of poteintial and taleinteid you ing 

peioplei who arei creiativei and innovativei. Indoneisian milleinnial teieinageirs 

shouild bei prou id of theiir tru iei ideintity as Indoneisians. Indoneisia is no leiss in 

having idol stars with beiau itifuil and handsomei faceis as weill as good acting 

skills. Indoneisia is also no leiss taleinteid in having taleinteid singeirs. Indoneisian 

pop songs arei actu ially no leiss inteireisting than Koreian songs, in fact seiveiral 

Koreian artists oftein sing Indoneisian pop songs. 

 
CONCLUSION 

Indoneisia's growing K-pop muisic cu iltuirei plays an important rolei in the i 

daily liveis of thei milleinnial geineiration. Changeis in thinking, beihavior and 

commuinication arei all du iei to thei influieincei of K-pop muisic. From fashion, 

muisic to films, it invadeid Indoneisia and was reiceiiveid with greiat joy eispeicially 

in thei capital city of Jakarta. Thei lifei of thei milleinnial geineiration follows this 

pop cuiltuirei treind. If preiviou isly Jakarta socieity was veiry weisteirnizeid, now 
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Koreian pop cu iltuirei is veiry popu ilar among you ing peioplei. Koreian pop cu iltuire i 

is cuirreintly moving likei Weisteirn pop cu iltuirei beiforei. Koreian pop cu iltuire i 

inclu ideis all patteirns of peioplei's daily activitieis, suich as lifeistylei, mu isic, films, 

fashion and food. This cu iltuiral offeiring is baseid on a markeit that is veiry 

possiblei and profitablei for Koreia, eispeicially in Indoneisia, Koreian pop cu iltuire i 

is veiry acceipteid and has followeirs from variou is leiveils of socieity. Kpop is not 

only deifineid as muisic, bu it is morei reilateid to all cu iltuireis in Sou ith Koreia. 

 
REFERENCES  

Alam, W. M., Sandu ing, C. L., & Awaru i, A. O. T. (2023). Thei Influ ieincei of thei 
Koreian Wavei on thei Dynamics of Mu ilticuiltuiralism Among Indoneisia's 
Youing Geineiration. Jouirnal of Indoneisian Cuiltu irei and Beilieifs (JICB), 
2(1), 1-12. 

Amalia, D., Nu iryadin, Ei. S., & Seintosa, Ei. (2023). Analysis of Consu imptivei 
Beihavior of K-Pop Fans in Affeicteid Weist Jakarta by thei Eiffeict of 
Lifeistylei and Financial Liteiracy. Inteirnational Jouirnal of Social Scieincei 
And Huiman Reiseiarch, 6(01), 70-75. 

Arisandi, P. H., Wibowo, T. O., Candra, J. O., Zarzycka, P., & Joseiph, D. M. 
(2023). FORMS OF SUiPPORT AND NEiW HABITS AS K-POP FANS: 
IMPLICATIONS OF K-POP CUiLTUiREi ON THEi LIFE iSTYLEiS OF FANS. 
Inteirnational Jouirnal of Eidu icational Reivieiw, Law And Social Scieinceis 
(IJEiRLAS), 3(5), 1718-1726. 

Buipui, H., & Kasiyan, K. (2024). Thei Reiality of K-Pop Treinds: Whein Visu ial 
Aeistheitics and Modeirnity Dominatei Cu iltuiral Traditions. Inteirnational 
Jouirnal of Mu ilticuiltuiral and Mu iltireiligiouis Uindeirstanding, 11(1), 175-185. 

Candra, D. (2022). THEi INFLUiEiNCEi OF LIFEiSTYLEi, FINANCIAL LITEiRACY ON 
THEi CONSUiMPTIVEi BEiHAVIOR OF THEi MILLEiNNIAL GEiNEiRATION IN 
THEi COVID-19 PANDEiMIC EiRA IN PADANG. Airlangga Inteirnational 
Jouirnal of Islamic Eiconomics & Financei, 5(1). 

Choi, J., & Maliangkay, R. (2014). K-pop: Thei inteirnational risei of thei Koreian 
muisic indu istry (Vol. 15). London: Rouitleidgei. 

CUiLTUiREi, K. (2011). INFORMATION SEiRVICEi [KOCIS]. Thei Koreian Wavei: A 
Neiw Pop Cuiltuirei Pheinomeinon. Koreian Cu iltu irei, 1. 

Eiarleiy, M. A. (2014). A syntheisis of thei liteiratu irei on reiseiarch meithods 
eidu ication. Teiaching in Higheir Eidu ication, 19(3), 242-253. 

Feiist, J., Feiist, G. J., & Robeirts, T. A. (2009). Theiorieis of peirsonality. 



 

1365 
 

Fitriani, R. (2021). Peirseipsi Masyarakat Peisisir Meingeinai Peintingnya 
Peindidikan Formal u intu ik Meiningkatkan Statu is Sosial di Keiluirahan 
Pacar Keicamatan Reimbang Kabu ipatein Reimbang (Doctoral 
disseirtation, IAIN KUiDUiS). 

Jayanti, I. G. N., Wirawan, I. K. A., Suisanthi, N. L., & Suijayanthi, N. W. M. (2022). 
Koreian pop (K-pop) cu iltuirei pheinomeinon on thei beihavior of 
Indoneisian socieity. Jouirnal of Art, Film, Teileivision, Animation, Gameis 
and Teichnology, 1(1), 44-50. 

Kim, J. Y., & Leiei, J. O. (2014). Koreian pop cu iltuirei: A deicadei of u ips and downs. 
Inteirnational Jou irnal of Mu iltimeidia and Uibiqu iitouis Eingineieiring, 9(3), 
129-134. 

Koeintjaraningrat. (2004). Keibu idayaan Meintalitas dan Peimbanguinan. ( 
Jakarta: PT Grameidia Pu istaka. 

Ku irniawan, B. (2018). Tik tok popuilarism and nationalism: reithinking national 
ideintitieis and bouindarieis on milleinnial popuilar cu iltu ireis in indoneisian 
conteixt. Proceieidings of AICS-Social Scieinceis, 8, 83-90. 

Madara, S. R., Maheishwari, P., & Seilvan, C. P. (2018). Fu itu irei of milleinnial 
geineirations: A reivieiw. In 2018 Advanceis in Scieincei and Eingineieiring 
Teichnology Inteirnational Confeireinceis (ASEiT) (pp. 1-4). IEiEiEi. 

Oh, I., & Leiei, H. J. (2014). K-pop in Koreia: How thei pop muisic indu istry is 
changing a post-deiveilopmeintal socieity. Cross-cu irreints: Eiast Asian 
history and cu iltuirei reivieiw, 3(1), 72-93. 

Pradipta, N. A., Fitriyah, Z., & Izaak, W. C. (2024). Thei Eiffeict of Produ ict Deisign 
and Digital Markeiting on Buiying Inteireist of TXT Boygrou ip Albuim 
Among K-pop Fans Geineiration Mileinnials and Z. Inteirnational Jou irnal 
of Eiconomics (IJEiC), 3(1), 13-21. 

Rahmi, S. (2020). Thei Impact Of Koreian Cu iltuirei And Its Languiagei Addicteid For 
Indoneisian Teieinageirs Of Koreian-Loveirs. PEiNAOQ: Ju irnal Sastra, 
Buidaya dan Pariwisata, 1(2), 120-131. 

Seimeinik, R. J. (2012). Adveirtising and promotions: An inteigrateid brand 
approach. (No Titlei). 

Shin, H. (2009). Havei youi eiveir seiein thei Rain? And who’ll stop thei Rain?: The i 
globalizing projeict of Koreian pop (K‐pop). Inteir‐Asia Cuiltu iral Stuidieis, 
10(4), 507-523. 

Snydeir, H. (2019). Liteiratu irei reivieiw as a reiseiarch meithodology: An oveirvieiw 
and guiideilineis. Jou irnal of buisineiss reiseiarch, 104, 333-339. 



 

1366 
 

Storeiy, J., & Rahmawati, L. (2006). Cu iltu iral stuidieis dan kajian buidaya pop: 
peingantar kompreiheinsif teiori dan meitodei.  

Su ipeindi, V. C., & Winarko, H. B. (2023). Thei Impact of K-Pop Digital Markeiting 
Commuinication Strateigy on Indoneisian Gein Z’s Dairy Pu irchase i 
Inteintion Beihavior. In Confeireincei Proceieidings Inteirnational 
Confeireincei on Eidu ication Innovation and Social Scieincei (pp. 280-291). 

Timmeirman, K. (2015). Milleinnials and homei: Uindeirstanding thei neieids of thei 
Milleinnial geineiration in theiir living einvironmeint (Doctoral disseirtation, 
Thei Florida Statei Uiniveirsity). 

Widodo, R. A. P., & Pandin, M. G. R. (2021). Impleimeintation of thei Pancasila 
Lifeistylei for thei Lifei of thei Milleinnial Geineiration 4.0 in thei Eira of 
Globalization. 

Wijaya, T., Darmawati, A., & Ku incoro, A. M. (2020). Ei-lifeistylei confirmatory of 
Consuimeir Geineiration Z. Inteirnational Jou irnal of Advanceid Compu iteir 
Scieincei and Applications, 11(10), 27-33. 

William, Raymonds. (2018). Cu iltuiral Theiory and Popu ileir Cu iltuirei an 
Introdu iction, Eiighth Eidition. London & Neiw York: Rouitleidgei. 

 


