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Abstract 

The rise of social media has significantly changed marketing 
dynamics, with Instagram influencers now playing a crucial role in 
shaping consumer perceptions. Despite a growing body of 
research on social media communication, the specific use of 
implicature in influencer language remains underexplored. This 
study addresses this gap by examining how Instagram influencers 
utilize both conventional and conversational implicature to subtly 
influence their followers' perceptions and behaviors. The research 
objective is to analyze the pragmatic strategies employed in 
influencer posts and assess their impact on follower engagement. 
A qualitative approach was used, involving a detailed examination 
of Instagram posts to identify and categorize instances of 
implicature. The analysis revealed that influencers effectively use 
conventional implicature, such as phrases like "obsessed with" 
and "can’t get enough," often enhanced by emojis to imply strong 
endorsements. Additionally, conversational implicature was 
found in statements like "Can’t wait to start reading," which 
suggest positive recommendations through contextual cues and 
emotional tone. The study concludes that influencers adeptly use 
these implicature strategies to convey endorsements subtly and 
engagingly, providing valuable insights for enhancing influencer 
marketing strategies. 
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INTRODUCTION 

In the age of digital communication, social media platforms have 

revolutionized the way individuals and brands interact with audiences. Among these 

platforms, Instagram has emerged as a dominant space for influencers to share 

content and engage with followers. Influencers, who are individuals with substantial 

followings, utilize their platforms to shape opinions, endorse products, and create 

trends. As a result, understanding the pragmatic aspects of their communication, 

particularly implicature, becomes crucial. Implicature, a concept rooted in the field of 

pragmatics, refers to the implied meanings that are not explicitly stated in 

communication. This research aims to analyze the use of implicature in the language 

of Instagram influencers, shedding light on how they convey meanings and maintain 

engagement with their audience. 

The rise of influencer marketing on Instagram presents both opportunities and 

challenges. On the one hand, influencers can effectively reach and influence a vast 

audience, creating a significant impact on consumer behavior. On the other hand, the 

authenticity and transparency of influencer content have come under scrutiny. 

Followers seek genuine connections and trustworthy recommendations, while 

influencers must balance promotional content with personal authenticity. In this 

context, the use of implicature allows influencers to subtly endorse products, share 

opinions, and interact with followers without overtly commercializing their content. 

This subtlety is essential for maintaining credibility and trust, which are pivotal in 

influencer-follower relationships. 

Despite the growing body of research on social media communication and 

influencer marketing, the specific pragmatic strategies employed by influencers 

remain underexplored. Previous studies have focused on the general impact of 

influencer marketing, the effectiveness of visual and textual content, and the role of 

social media in shaping consumer behavior. For instance, Djafarova and Rushworth 

(2017) examined the impact of Instagram influencers on consumer behavior and 

found that perceived credibility significantly influences purchasing decisions. 

Similarly, Abidin (2016) explored how influencers use self-presentation strategies to 

engage followers and build authenticity. Research by Lou and Yuan (2019) highlighted 

the importance of visual aesthetics and narrative in influencer posts, demonstrating 

their effectiveness in fostering audience engagement. 

However, there is a paucity of research dedicated to understanding the 

pragmatic nuances of influencer language, particularly implicature. Most existing 

studies have focused on surface-level content analysis, overlooking the deeper, 

implied meanings that influencers communicate. The work of Tagg, Seargeant, and 

Brown (2017) on the pragmatics of online communication provides a foundation, yet 

it does not specifically address the strategies used by influencers. This gap highlights 

the need for a focused analysis of how influencers use implicature to achieve their 
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communicative goals, manage their public persona, and engage with their followers. 

By investigating these pragmatic strategies, this research aims to contribute to the 

broader understanding of digital communication and the sophisticated ways in which 

meaning is constructed and conveyed in the influencer economy. 

The concept of implicature, introduced by philosopher H.P. Grice, revolves 

around the idea that speakers often imply meanings that go beyond the literal 

interpretation of their words. Grice's Cooperative Principle and its associated maxims 

(Quality, Quantity, Relevance, and Manner) provide a framework for analyzing how 

conversational implicatures are generated and understood. In the context of 

Instagram, influencers frequently flout these maxims to create implicatures that 

resonate with their audience. For instance, an influencer might imply a product's 

quality through a subtle endorsement, rather than explicitly stating it, thus 

maintaining a more authentic and engaging interaction.  

The primary objective of this research is to analyze the types and functions of 

conventional and conversational implicature used by Instagram influencers. By 

employing a qualitative approach and examining a corpus of Instagram posts from a 

diverse range of influencers, the study aims to identify common patterns of 

implicature and understand how these patterns contribute to the overall 

effectiveness of influencer communication. This qualitative analysis involves a 

detailed examination of selected posts, identifying instances of implicature and 

categorizing them according to their pragmatic functions. Additionally, the research 

seeks to explore the contextual factors that influence the use and interpretation of 

implicature, such as the influencer's niche, audience demographics, and the nature of 

the platform. This comprehensive approach facilitates an in-depth exploration of the 

subtle ways in which influencers communicate with their audience and the contextual 

factors that influence these interactions. 

In conclusion, the pragmatic analysis of implicature in Instagram influencers' 

language is essential for understanding the subtleties of digital communication in the 

influencer economy. By exploring how influencers use implicature to convey 

meanings, manage their public image, and engage with their audience, this research 

will contribute to the broader field of social media pragmatics and provide practical 

insights for influencers and marketers. Ultimately, this study aims to enhance our 

understanding of the intricate dynamics of influencer communication and the role of 

pragmatics in shaping online interactions. 

 
RESEARCH METHOD 

This study adopts a qualitative research paradigm, which is well-suited for 

exploring the intricate and contextual aspects of language use, particularly 

implicature. The qualitative approach emphasizes understanding phenomena 

through detailed analysis, allowing researchers to delve into the meanings and 

interpretations associated with influencer communication. This aligns closely with the 
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research objective of analyzing the pragmatic strategies employed in influencer 

posts—specifically, the use of conventional and conversational implicature—and 

assessing their impact on follower engagement.  

The type of research conducted is exploratory in nature, facilitating the 

identification and description of the pragmatic strategies Instagram influencers 

utilize to convey implied meanings and engage with their audience. Given the limited 

prior research in this area, this approach provides a robust framework for uncovering 

emerging patterns and themes in influencer communication.  

Data collection techniques for this study include a comprehensive analysis of 

Instagram posts. A curated sample of content was selected from influencers across 

various niches, such as fashion, fitness, and travel. The selection process focused on 

posts with high engagement metrics, ensuring relevance to the research objectives. 

The analysis aimed to identify instances of implicature, including indirect 

endorsements and subtle suggestions. 

For data analysis, a detailed examination of selected Instagram posts was 

conducted to identify instances of implicature and categorize them according to their 

pragmatic functions. This analysis involved identifying both conventional 

implicature—embedded in specific phrases and expressions—and conversational 

implicature, which relies on context and assumptions in communication. This 

systematic approach contributes to a comprehensive understanding of how 

Instagram influencers effectively use implicature to engage followers, revealing key 

patterns and insights into digital communication strategies.  

 
RESULT AND DISCUSSION 

Result 

This study investigates the use of implicature in Instagram influencers' posts, 

focusing on how subtle, indirect meanings are employed to endorse products, 

promote lifestyles, and engage audiences. By analyzing a selection of posts from 

various influencers, the research identifies two main types of implicature—

conventional and conversational. Conventional implicature involves meanings 

embedded in specific phrases and expressions, while conversational implicature relies 

on the context and assumptions in communication. The results offer insights into how 

influencers use these strategies to influence their followers' perceptions and 

behaviors subtly. 

The findings reveal that influencers use conventional implicature to convey 

endorsements and recommendations in a way that aligns with the conventional 

meanings of certain expressions. These implicatures are typically embedded in the 

language used and do not require extensive contextual interpretation. Conversely, 

conversational implicature in the analyzed posts demonstrates how influencers 

leverage contextual cues and conversational assumptions to suggest meanings that 

are not directly stated but understood by the audience. Together, these strategies 
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illustrate the complex ways influencers communicate with their followers, enhancing 

their effectiveness in promoting products and shaping perceptions. 

 
Conventional Implicature 

Post ID 1: "Obsessed with this new skincare range!      #GlowingSkin" 

Data Analysis: The phrase "obsessed with" in this post demonstrates 

conventional implicature by suggesting an intense level of enthusiasm and 

satisfaction with the skincare range. The term "obsessed" conventionally implies a 

strong emotional attachment, indicating that the influencer finds the product 

exceptionally effective. This implicature is reinforced by the glowing star emoji, 

symbolically representing excellence and attractiveness, thereby subtly endorsing 

the product's efficacy in achieving radiant skin. The use of "obsessed" is 

conventionally understood to signify satisfaction and a high degree of engagement 

and approval. The hashtag "#GlowingSkin" further enhances the post's impact by 

associating the product with desirable outcomes, encouraging followers to perceive 

the skincare range as a means to achieve similarly glowing skin. This combination of 

conventional implicature and visual symbolism effectively engages followers by 

tapping into shared cultural understandings and aspirations, likely increasing their 

interest and trust in the product. 

 

Post ID 2: "Can’t get enough of these shoes!        #MyNewFavorite" 

Data Analysis: The phrase "can’t get enough" conveys conventional 

implicature by implying that the shoes are highly desirable and enjoyable. This 

expression suggests that the influencer finds the shoes exceptionally appealing, to 

the point where they are frequently worn and greatly appreciated. The use of the 

sneaker emoji emphasizes the product’s appeal, visually supporting the textual 

message. This implicature relies on the conventional understanding that an inability 

to get enough of something denotes high satisfaction and endorsement. The hashtag 

"#MyNewFavorite" reinforces this endorsement, signaling to followers that the 

shoes have surpassed others in preference and status. By employing conventional 

implicature, the influencer uses emotional appeal to create a strong positive 

association with the shoes. This combination of strategies effectively engages 

followers by making the endorsement feel personal and enthusiastic, likely increasing 

their interest and trust in the product. 

 

Post ID 3: "Morning routines made better with @CoffeeBrand            #Ad" 

Data Analysis: The phrase "made better with" in this promotional post reflects 

conventional implicature by suggesting that the coffee brand improves the quality of 

the influencer’s morning routine. This implicature implies that the coffee enhances 

the overall experience of the morning routine, subtly endorsing its benefits. The 

coffee cup emoji emphasizes the connection between the brand and a positive start 
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to the day. The conventional meaning of "made better" conveys that the product 

adds significant value, supporting the promotional nature of the post. The hashtag 

"#Ad" ensures transparency while maintaining the authenticity of the endorsement. 

By combining conventional implicature with visual elements and transparency, the 

influencer effectively engages followers. The suggestion that the coffee brand 

improves the influencer's morning routine resonates with followers who value a good 

start to their day, thereby increasing their interest in trying the product. This approach 

also builds trust, as followers appreciate the clear disclosure of the promotional 

nature of the post. Overall, these strategies enhance follower engagement by making 

the endorsement feel both genuine and beneficial. 

 

Post ID 4: "Love how this dress fits! Perfect for summer vibes.            " 

Data Analysis: The statement "Perfect for summer vibes" uses conventional 

implicature to suggest that the dress is ideally suited for summer. The term "perfect" 

conventionally implies that the dress enhances the summer experience, making it an 

excellent choice for the season. The sun and dress emojis visually reinforce the 

message, indicating that the dress contributes to a desirable summer look. This 

implicature subtly endorses the dress as both fashionable and practical for the 

seasonal context. These visual cues help to capture attention and make the post more 

engaging. By framing the dress as "perfect" for a specific context, the influencer 

creates a strong emotional appeal, tapping into followers' desires for seasonal 

fashion that enhances their lifestyle. This strategy not only highlights the practical 

benefits of the dress but also boosts its perceived value. Consequently, followers are 

more likely to engage with the post, consider purchasing the dress, and share the 

content, thereby increasing the influencer's reach and the brand's visibility. 

 

Post ID 5: "Dreaming of this tropical getaway        #Wanderlust" 

Data Analysis: The expression "dreaming of" represents conventional 

implicature by implying that the tropical location is highly desirable and luxurious. The 

conventional meaning of "dreaming of" conveys a strong aspiration or longing for the 

destination, suggesting that it is an ideal and coveted place. The palm tree emoji 

reinforces the tropical and luxurious nature of the location, subtly recommending it 

as a desirable vacation spot. This implicature leverages conventional understanding 

to promote the destination. The hashtag "#Wanderlust" further reinforces the desire 

for travel and exploration, connecting with followers who have a strong interest in 

travel. These strategies collectively create a compelling narrative that makes the 

destination appear highly attractive and aspirational. The emotional appeal and visual 

reinforcement can significantly increase follower engagement, as they are likely to 

like, comment on, and share the post, expressing their own travel aspirations and 

enhancing the post's visibility. This engagement not only boosts the influencer's 

reach but also effectively promotes the destination, potentially influencing followers' 
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travel plans and preferences. 

 

Post ID 6: "This workout has changed my life!      #FitnessJourney" 

Data Analysis: The phrase "changed my life" exemplifies conventional 

implicature by suggesting that the workout routine has had a profound, 

transformative effect. The conventional meaning of this expression implies 

significant benefits and improvements in the influencer's life due to the workout. The 

flexing arm emoji underscores strength and achievement, supporting the idea that 

the workout is exceptionally effective. This implicature conveys high praise and subtly 

endorses the workout routine as life-enhancing. By employing the phrase "changed 

my life," the influencer creates a strong emotional appeal, tapping into followers' 

desires for self-improvement and transformative experiences. The flexing arm emoji 

visually reinforces the message of strength and achievement, making the post more 

engaging and relatable. The hashtag "#FitnessJourney" connects the post to a 

broader community of fitness enthusiasts, encouraging engagement through likes, 

comments, and shares from those who identify with or aspire to similar fitness goals. 

These pragmatic strategies create a compelling narrative that positions the workout 

routine as highly effective and life-enhancing, significantly increasing follower 

engagement and influencing their fitness choices and behaviors. 

 

Post ID 7: "Couldn’t live without my new favorite gadget!         #TechLover" 

The phrase "couldn’t live without" exemplifies conventional implicature by 

implying that the gadget is an essential part of the influencer’s daily life, highlighting 

its indispensability and high value. This strong personal endorsement, reinforced by 

"my new favorite gadget," suggests that the influencer prefers this gadget over 

others, positioning it as a must-have item for followers seeking to enhance their own 

lifestyles. The         (headphones) emoji symbolizes technology and modernity, subtly 

emphasizing the gadget’s technological sophistication and trendy appeal. 

Additionally, the hashtag #TechLover categorizes the post within the tech 

community, increasing its visibility among like-minded followers and enhancing the 

influencer’s credibility in the tech niche. By declaring the gadget indispensable, the 

influencer creates a sense of urgency and necessity, compelling followers to consider 

acquiring it to emulate the influencer’s lifestyle. This strategy not only drives 

engagement through increased interest and discussions but also builds trust, as 

followers perceive the endorsement as genuine and confident, fostering long-term 

loyalty and aligning seamlessly with brand marketing goals to position the product as 

essential and high-quality. 

 

Post ID 8: "Fresh and ready for the day with @BeautyBrand      #GlowUp" 

In the post "Fresh and ready for the day with @BeautyBrand      #GlowUp," 

the term "GlowUp" utilizes conventional implicature to suggest a significant 
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improvement or transformation in appearance, directly linking it to the effectiveness 

of @BeautyBrand’s products. The phrase "Fresh and ready for the day" conveys 

rejuvenation and preparedness, implying that the beauty products are integral to the 

influencer’s daily routine and contribute to a polished look. The      (star) emoji 

visually reinforces the message of excellence and standout quality, making the post 

more eye-catching and emphasizing the transformative impact of the beauty 

products. The hashtag #GlowUp taps into a popular trend, increasing the post’s 

visibility and engagement by aligning with an aspirational concept that resonates with 

followers seeking similar enhancements. This aspirational appeal motivates followers 

to seek similar improvements, leading to increased interest in @BeautyBrand’s 

products. Additionally, trending hashtags like #GlowUp foster a sense of community 

among followers with shared beauty goals, encouraging interaction and discussions 

about the products’ effectiveness. Strategically, associating @BeautyBrand with 

positive transformation positions the brand as a catalyst for beauty enhancement, 

enhancing brand perception and attracting followers who prioritize appearance and 

self-improvement. This subtle endorsement through conventional implicature allows 

the influencer to integrate product promotion seamlessly into their personal 

narrative, maintaining authenticity and making the endorsement more relatable and 

compelling. 

 
Conversational Implicature 

Post ID 9: "Just got this new book. Can’t wait to start reading!             #BookLover" 
The statement "Can’t wait to start reading!" exemplifies conversational 

implicature by conveying enthusiasm and high expectations for the book without 

explicitly endorsing it. This eagerness suggests that the influencer anticipates the 

book will be engaging and enjoyable, encouraging followers to infer its quality and 

consider reading it themselves. The             emoji and #BookLover hashtag enhance the 

post’s relatability and visibility within the literary community, fostering increased 

engagement through comments and discussions. This combination not only makes 

the post more appealing but also taps into broader literary conversations, building 

anticipation for future content related to the book, such as reviews or personal 

reflections. By sharing their excitement, the influencer fosters a sense of community 

around shared reading interests, encouraging followers to interact and share their 

own experiences. This approach enhances follower engagement and strengthens the 

influencer’s role as a trusted source of book recommendations, contributing to a 

more connected and interactive literary community. 

 

Post ID 10: "Had the best time at the new café in town!            #CoffeeCulture" 

In the post "Had the best time at the new café in town!            #CoffeeCulture," 

the phrase "Had the best time" demonstrates conversational implicature by 

indicating that the experience was exceptionally enjoyable without providing specific 
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details. This implies high satisfaction, encouraging followers to view the café as a 

worthwhile destination based on the influencer’s positive experience. The            emoji 

and #CoffeeCulture hashtag make the post more relatable and increase its reach 

within the coffee enthusiast community. From an engagement perspective, this 

subtle endorsement can drive followers to visit the café, leading to increased foot 

traffic and social media mentions. Strategically, the influencer leverages their 

trustworthiness to influence followers’ perceptions and behaviors, creating buzz and 

positioning themselves as a trendsetter with valuable recommendations. 

Post ID 11: "So grateful for this new workout gear! It’s exactly what I needed.      
#FitnessGear" 

The phrase "It’s exactly what I needed." in the post "So grateful for this new 

workout gear! It’s exactly what I needed.      #FitnessGear" showcases 

conversational implicature by implying that the workout gear perfectly meets the 

influencer’s fitness needs without detailing its features. This suggests high 

satisfaction and effectiveness, encouraging followers to view the gear as valuable 

and desirable. The      emoji and #FitnessGear hashtag enhance the post’s appeal and 

visibility within the fitness community. From an engagement standpoint, this implicit 

endorsement can lead to increased interest and potential purchases as followers infer 

the gear’s quality. Strategically, the influencer targets followers with specific fitness 

goals, positioning the workout gear as a solution to common challenges and aligning 

with their aspirations, thereby maintaining authenticity and fostering trust. 

Post ID 16: "Just finished this incredible TV series. Highly recommend!         #MustWatch" 

The phrase "Highly recommend!" in the post "Just finished this incredible TV 

series. Highly recommend!         #MustWatch" embodies conversational implicature by 

suggesting that the TV series is of exceptional quality and worth watching without 

providing detailed reasons. This leverages the influencer’s authority to implicitly 

influence followers’ viewing choices based on their positive experience. The         emoji 

and #MustWatch hashtag make the post more engaging and increase its visibility 

among entertainment enthusiasts. From an engagement perspective, this explicit 

recommendation can compel followers to watch the series, leading to increased 

viewership and discussions. Strategically, the influencer uses their trusted voice to 

endorse the series, maintaining authenticity while effectively shaping followers’ 

content consumption behaviors. 

In conclusion, The analysis of implicature in Instagram influencers' posts 

reveals how influencers subtly communicate endorsements and recommendations 

through conventional and conversational implicature. Conventional implicature relies 

on the inherent meanings of specific phrases and expressions to convey positive 
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sentiments about products and experiences, while conversational implicature 

involves contextual cues and assumptions to suggest additional meanings. These 

findings highlight the sophisticated ways influencers engage with their audiences, 

utilizing indirect language strategies to enhance their effectiveness and influence. By 

understanding these implicatures, we gain insight into the complex dynamics of 

influencer communication and its impact on social media marketing. 

 
Discussion 

The findings of this research illustrate the sophisticated ways in which 

Instagram influencers employ implicature to subtly influence their audience's 

perceptions and behaviors. Conventional implicature, as evidenced in the posts 

analyzed, involves the use of specific phrases and expressions that carry inherent 

meanings suggesting strong endorsement and high satisfaction. For example, 

expressions such as "obsessed with" and "can’t get enough" are conventionally 

understood to indicate an intense level of enthusiasm and approval. These phrases 

serve to implicitly promote products by leveraging familiar linguistic conventions that 

denote exceptional quality and desirability. The use of emojis in conjunction with 

these phrases further enhances their impact by visually reinforcing the positive 

sentiment associated with the products. This strategic use of conventional 

implicature allows influencers to endorse products effectively while maintaining a 

casual and relatable tone that resonates with their audience. 

Conversational implicature, demonstrated through context and nuanced 

expressions, reveals how influencers craft their messages to subtly suggest meanings 

beyond the literal content of their posts. Statements such as "Can’t wait to start 

reading" and "Had the best time at the new café" rely on the audience's ability to 

infer positive recommendations from contextual cues and emotional expressions. 

These implicatures are based on the influencer's enthusiastic tone and the context 

provided, which lead followers to perceive the endorsed items or experiences as 

highly desirable without explicit endorsement. This approach leverages the implicit 

understanding that positive anticipation and enjoyment imply high quality and 

recommendation, thereby guiding audience perceptions through indirect means. The 

effectiveness of conversational implicature in influencer communication underscores 

the role of context and shared assumptions in shaping audience responses. 

The research findings highlight the strategic use of both conventional and 

conversational implicature by influencers to enhance their persuasive impact and 

maintain engagement with their followers. By employing conventional implicature, 

influencers utilize established linguistic norms to convey strong endorsements subtly, 

while conversational implicature allows for a more nuanced and contextually driven 

approach to suggesting product quality and desirability. This dual strategy enables 

influencers to craft messages that are both effective in promoting products and 

aligned with the informal and relatable nature of social media communication. The 
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findings suggest that understanding these implicature strategies can provide 

valuable insights into the dynamics of influencer marketing and its influence on 

consumer behavior, offering a deeper appreciation of how language and context are 

employed to shape audience perceptions and drive engagement. 

 
Conclusion 

This research has explored the use of implicature in Instagram influencers' 

communication, focusing on how both conventional and conversational implicature 

are employed to subtly influence followers' perceptions and behaviors. The analysis 

of influencers' posts revealed that conventional implicature is used to convey implicit 

endorsements through familiar expressions and phrases, such as "obsessed with" 

and "can’t get enough," which suggest high levels of satisfaction and approval. Emojis 

complement these expressions, visually reinforcing the positive sentiment and 

enhancing the persuasive impact. Conversely, conversational implicature relies on 

contextual cues and emotional tone to imply recommendations and endorsements. 

Statements like "Can’t wait to start reading" and "Had the best time at the new café" 

use context to guide followers’ inferences about the quality and desirability of the 

products and experiences discussed. 

The findings indicate that influencers skillfully blend conventional and 

conversational implicature to craft engaging and persuasive messages that resonate 

with their audience. This dual strategy enables influencers to maintain a relatable and 

informal tone while subtly guiding follower perceptions and enhancing the 

effectiveness of their endorsements. The research aligns with recent studies on social 

media communication and influencer marketing, highlighting the nuanced ways in 

which language and context are utilized to influence consumer behavior. 

Based on these findings, several recommendations can be made for both 

influencers and marketers. For influencers, it is crucial to continue leveraging 

implicature strategically to create authentic and impactful endorsements. By 

understanding how conventional and conversational implicature function, 

influencers can enhance their communication strategies to better engage their 

audience and build trust. Marketers should also consider these implicature 

techniques when designing influencer campaigns, focusing on how subtle language 

and contextual cues can be used to effectively promote products and shape 

consumer attitudes. Further research could explore the long-term effects of 

implicature on consumer behavior and how emerging social media trends impact the 

use of language in influencer marketing. 
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